
Data aggregation 
for Ecommerce
Use Case: 

Connect Costs with Revenue



Let’s have a look at a typical report that has 

to be generated by a D2C business.

It has to calculate 

• advertising costs, 

• product purchase costs, 

• mailing costs, 

• and sales revenue 

• and to subtract discounts.

For efficient business operations, ecommerce businesses have to calculate 

their KPIs

All this data is in different apps



Data is spread across SaaS apps

In the past, it was easy to access data, because 

all business apps were on-premise and used a 

standardized SQL server. Data analysts worked 

directly with data.

Today business apps are cloud based. Data has 

moved to data silos.  BI tools cannot work with 

data silos directly.



To get this data together, the user has to open the 

dashboard of every app, download the report, upload the 

report to a spreadsheet, process and group the data, and 

include it in the final report.



We made a tool to address this challenge

Let’s look at how a business user creates such a 

workflow. 

1. The user logs in to their account in a third-

party app.

2. The user selects steps such as Download 

Facebook Ad Campaign Data

3. Specifies the spreadsheet cell to save the 

result.

There is no need to bring in a data engineer





Challenge

You can sell a ton of products and have a high ROAS if 

you’re offering a 50% discount, but it may be a 

negative margin.

This is much trickier to understand when you have a 

ton of promotions and various levels, free shipping, 

etc.  And you need to tie into the actual cost of the 

shipping and the actual cost of the products sold.  

Goal

Connect costs with revenue. Find true ROI.

Solution

The CMO connects accounts in Facebook, Shopify, 

QuickBooks, and Shipstation. Our solutions pull the 

data from the platforms and generates the required 

report in Google Spreadsheets.

Case Study: a data pipeline for a CMO at a DTC company



Data engineer as a product

This workflow generates a report on all costs and 

revenues, at a level of each particular 

purchase/transaction.

Our tool knows how to paste together data from all 

popular SaaS apps. 

This is why the user can create a workflow within a few 

minutes, and then the script will generate a report 

within seconds.


